
Vice President for 
Strategic Communications



About the Organization
From the opening of their first orphanage in 1904 to today’s global network of support, One More 
Child is serving children and families in tangible ways. Whether it’s providing diapers for a newborn, 
food for a hungry child, safety for an abused child, or foster homes to children in crisis, the mission of 
OMC is to meet the immediate needs of vulnerable children and struggling families through strong 
relationships which demonstrate the life-changing love of Jesus. 

One More Child (OMC) has attracted exceptional team members from across the country to lead strategic 
growth for the organization and support its strong reputation and deep Christian commitment. The 
organization now seeks a Vice President for Strategic Communications/Chief Marketing Officer (CMO) 
to join this senior leadership team. Reporting to the President, the CMO will be a bold, progressive, and 
visionary leader who will assess, improve, and lead all marketing and communications for the agency. 
Leveraging a compelling mission, the next CMO will support the development and implementation of a 
vision for serving children and families which is at the leading edge of innovation to meet the challenges 
of the 21st century. OMC looks forward to welcoming the ambitious, creative, and collaborative leader 
whose experience and calling support this organizational transformation.
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Core Values
The mission of One More Child is to provide Christ centered services for vulnerable children 
and struggling families and we believe a successful employee will exemplify our 4 core values 
of being humble, hungry, wise, and called.

We are HUMBLE. 
• We treat others with respect, better than ourselves.
• We admit mistakes openly and take responsibility for our actions. 
• We share credit and emphasize the team over self.
• We are not prideful or arrogant. 
• We are transparent and genuine. 
• This does not mean we are passive or afraid to advocate for truth.   
 
We are HUNGRY. 
• We are constantly seeking new opportunities to expand our Kingdom impact.
• We do whatever is necessary to help the team succeed. 
• We take the initiative to go above and beyond for one more child. 
• Our work ethic is strong, and we seek the truth in all matters. 
• We are not easily satisfied, as we strive for quality work and optimal outcomes. 
• This does not mean we are aggressive or seeking our own way.   
 
We are WISE. 
• We have high emotional intelligence, and we are self aware. 
• We are difficult to offend. 
• We ask good questions, and we listen more than we speak. 
• We have great judgement and continually seek to learn more.
• This does not mean we are always right in all things.  
 
We are CALLED. 
• The Gospel is the center of who we are, both at work and at home (and all the places in 

between). 
• We are motivated to provide Christ-centered services to vulnerable children and struggling 

families.  
• Above all, we do our work in the name of Christ. 
• This does not mean we are elite, or better than anyone else.  



Who OMC Serves

Foster Families
OMC provides loving, Christian homes for children 
by licensing and equipping families to care for 
children who desperately need stability and hope. 
Learn More

Trafficking Victims
OMC is bringing healing and hope to child victims 
of domestic sex trafficking and working tirelessly to 
prevent more from being coerced. Learn More

Hungry Children
OMC provides life-changing nourishment that 
helps children and families locally and globally. 
Learn More

Single Moms
OMC serves single moms as they transition to self-
sufficiency and provide for their children. Learn 
More

Struggling Families
OMC engages families where they are in their 
journeys, offering resources and relationships to 
give them a boost and point them toward Christ. 
Learn More

International work
One More Child is on a mission to bring love and 
transformational care to every child in need in the 
developing world. This begins with meeting basic 
needs such as food, medical care, and education. 
OMC builds relationships which allow them to 
share the life-changing truth of the Gospel and 
demonstrate the love of Jesus through mission 
trips and child sponsorship in the Dominican 
Republic, Uganda, Nicaragua, Columbia, Costa 
Rica, Latvia, Tanzania, Guatemala, Romania, South 
Africa, Kenya, and Haiti. Learn More

https://onemorechild.org/our-care/foster-care/
https://onemorechild.org/our-care/anti-trafficking/
https://onemorechild.org/our-care/child-hunger/
https://onemorechild.org/our-care/single-moms/
https://onemorechild.org/our-care/single-moms/
https://onemorechild.org/our-care/family-support-services/
https://onemorechild.org/our-care/global/


The Opportunity

The Vice President for Strategic Communications leads the brand strategy and growth of One More 
Child through more than 50 ministry sites around the world. This integral leader brings added strength 
and collaboration to a highly-motivated and competent executive team to carry out the organization’s 
mission, vision, and values – as outlined in the organization’s strategic plan. As a leader of the 
organization’s culture, the CMO models a commitment to follow Christ, is passionately called to serve 
children and families, and is genuinely compassionate and humbly willing to serve. The CMO provides 
expert oversight and leadership of the communications team, builds financial strength, delights 
partners, and engages others to care for children and families. The CMO is an important voice and 
thought leader within the executive team.

Responsibilities

• Develop and implement multi-channel and 
long-term brand, marketing, and public relations 
growth strategies for local and global services.

• Identify and develop new communications 
platforms and outlets to expand the agency’s 
impact.

• Design measurements, KPIs, analytics, and 
reports to analyze, assess, and communicate 
the success of projects and ensure OMC meets 
communications goals, objectives, milestones, 
and timelines.

• Build and sustain strategic relationships with 
media, ministry partners, volunteers, board 
members, influencers, and others to strengthen 
the work of OMC.

• Work as an integral member of the executive 
team to design and implement long-term 
agency strategies to meet the needs of 
children through foster care, family support, 
single moms, child hunger, and anti-trafficking.

• Lead, mentor, direct, and supervise the 
Communications team to ensure quality work 
and growth.

• Offer expertise and leadership in the 
development of content including written, 
verbal, and graphic design channels.

• Oversee the management of the agency’s 
digital communications tools, websites, and 
social media platforms to ensure timely and 
effective content is disseminated to various 
audiences.

• Present creative and innovative ideas for 
results-oriented strategic communication 
projects, campaigns, and activities.

• Lead the organization to handle crisis 
communications with excellence utilizing best 
practices.

• Interface with multiple functions to achieve 
communications goals including web 
programming, digital media, fundraising, audio 
engineering, information technology, research, 
and legal.

• Lead the acquisition and maintenance of brand 
trademarks, patents, and copyrights.

• Offer experience and expertise in developing 
loyalty and engagement.

• Develop and manage the Communications 
budget.

• Work collaboratively as an integral part of 
the executive team in strategic planning and 
accomplishing OMC goals.

• Exemplify spiritual leadership, based on our 
beliefs, to all staff.



Characteristics
• A personal salvation experience, a member of an evangelical local church, and regular church 

attendance. A commitment to ministry and personal faith practices such as Bible study, prayer, and 
sharing of faith with others.

• OMC operates within in a Christian context consistent with The Baptist Faith and Message. Leaders 
of OMC commit to live in a manner that is not contrary to this foundational statement of faith. 

• Proactively cultivate, develop, and build strong relationships across all functions and at all levels.
• Exceptional written, oral, interpersonal, and presentation communication skills.

Qualifications
• Bachelor’s degree in marketing, communications, or related field of study. Master’s preferred.
• Minimum seven years of communications experience, ideally in an “in-house” senior leadership role 

within a complex nonprofit, education, or for-profit organization.
• Verifiable experience facilitating and implementing creative, innovative approaches, rebranding, and 

rebuilding communication campaigns and new media technologies including online and print media 
and development of donor communications.

• Demonstrated experience evaluating and developing social media content to build strong brand 
awareness and positive public relations with various audiences.

• Extensive experience designing, writing, executing, and managing the development and distribution 
of all print and electronic content including social media, newsletters, brochures, online reports, 
e-newsletters, printed magazines, video/audio products, websites, media, and public relations and 
other related online and print communications.

• Experience in cultivating and developing strong relationships with media. Current media connections 
and relationships preferred. 

• Ability to travel up to 20%. 

https://bfm.sbc.net/bfm2000/


Applications and nominations will be accepted until a Vice President for Strategic Communications is 
appointed. For most favorable consideration, applicants should submit a resume and letter of interest 
addressed to the Vice President for Strategic Communications Search Committee immediately and 
before January 15, 2021. Nominations, expressions of interest, and applications will be handled with 
complete confidentiality and should be submitted directly to OMCVPC@carterbaldwin.com.

Applications & Nominations

Michael Nichols, Ed.D.
Consultant

470.202.9723
mnichols@carterbaldwin.com 

Bill Peterson
Partner

678.448.0013
bpeterson@carterbaldwin.com

 

mailto:OMCVPC@carterbaldwin.com
mailto:mnichols@carterbaldwin.com
mailto:bpeterson@carterbaldwin.com


Lakeland, Florida
Lakeland, Florida is a vibrant community conveniently located between Tampa and Orlando. With 
a population just over 100,000, the city limits cover more than 74 square miles and encompass 38 
named lakes. Founded in 1882, signs of its past are still evident in the tree lined, brick streets found 
in the historic neighborhoods and buildings throughout.  Today, Lakeland continues to grow, develop, 
and become one of the most sought-after places to live in the state. 

Downtown Lakeland is a vital and vibrant place for residents and visitors and the active town embodies 
the community spirit of Lakeland. There are shops and boutiques, casual restaurants, pubs, craft 
breweries and fine dining in and around the brick buildings that surround Munn Park town square.  This 
is also the scene for Saturday Farmers Curb Markets, monthly “First Fridays” where local artists set up 
shop at the Makers Market, and annual events like Art Crawl’s Art Festival.

Just outside Lakeland is an outdoor enthusiast’s dream with something for golfers, cyclists or kayakers.  
The town’s generous supply of lakes provides for endless recreation activities and many enjoy the 
many walking and running trails, parks, and gorgeous scenery the lakes provide. 
The area is also home to Southeastern University, Florida Polytechnic University, Polk State College’s 
Lakeland campus, and Florida Southern College, which hosts the largest on-site collection of Frank 
Lloyd Wright architecture.

Lakeland is the headquarters of Publix Supermarkets and Saddle Creek Logistics and also houses 
regional hubs or distribution centers for GEICO Insurance, Amazon, Rooms to Go, Well Dyne, Advanced 
Auto Parts, Southern Wine & Spirits, FEDEX Corporate Services, O’Reily Auto Parts, Lockheed Martin, 
and Pepperidge Farm.  

https://www.seu.edu/
https://floridapolytechnic.org/
https://www.polk.edu/
http://www.flsouthern.edu/
http://www.flsouthern.edu/visitors/fllw-visitors.aspx
http://www.flsouthern.edu/visitors/fllw-visitors.aspx

